4 herospace &Defence

28" Feb to
015t Mar 2023

/2 MERIDIEN Hotel,
New Delhi, India

AAAAAAAA

“FUTURE OF
AIRCRAFT
MAINTENANCE
IN INDIA™

- Supported by

1
] m“u
1
1
BUSINESS

Hl TODAY




il

W"'milndwm ‘

0 A R




Jherospace &Defence

RG

S O UTH AS I A
SUMMIT

MRO South Asia 2023 Summit

MRO South Asia summit is a premium conference which will give you exclusive content and an
insight about the MRO industry in South Asia. With experts having decades of experience as
moderators and panellists, every session of the conference has a unigue topic.

Itis an annual conference where the elite aerospace clan of the industry congregate to discuss current
topics, debate and resolve issues facing the MRO industry and share and exchange knowledge and
technology. Last year we discussed MRO for Safer Skies. This year the theme of MRO South Asia 2023
summit is

‘Future of Aircraft Maintenance in India’

India has become one of the potential aviation markets in recent years. India will almost certainly
become an MRO hub in the long run. The MRO market in India is currently worth more than $2.6 billion,
according to estimates. Also, it is now expected to cross US$ 7 billion by 2030.

The India aviation MRO market is driven by growing need to address wear and tear of aircraft
components. In addition to this, digitalization of aircraft MRO services is anticipated to positively
influence the growth of India aviation MRO market in the years to come.

An MRO sector requires significant financial investment and takes a long time to become profitable.
The correct staff, frequently trained, and efficiently used with a strong focus on quality and turnaround
time is essential to running a reputed MRO.

The Make-in-India programme, which got off the ground in 2014, has helped the MRO sector thrive by
creating a friendly and cooperative environment.

The Indian government is determined to make India as the MRO hub in Asia given the growth of
technology.

In the MRO South Asia Summit, you will witness individual presentations and discussions on related
topics like future of aircraft maintenance, latest technology, market forecasts, government reforms
and global challenge of skilled labour.

So come and be a part of the '"MRO South Asia Summit 2023" in the capital city of India, New Delhi.




Who will attend7

= |ndustry Policy Makers & Regulators

= Ministry of Defence
® |ndian Airforce & Maintenance Command
® Public Sector Units

m Ministry of Civil Aviation

= CEOs&CTOs

y
= Airlines& Airports 3
= Engineering & Maintenance
= OEMs

i

Logistics Service Providers And many others...

gL N e
GENERAL INFORMATION

After the grand success of 3rd edition of MRO South Asia in January 2020, we are back
with the 4th edition in February 2023. The summit will be held at the Le Méridien Hotel,
New Delhi.

With the créeme de la creme of Aerospace industry, OEMs, experts, Airlines, MROs,
Aircrafts along with the regulators and policy makers coming together, this is your
chance to meet face to face with Aerospace giants.

There will be panel discussions, speaker presentations, debates, networking, sharing &
exchanging knowledge and innovative technology and much more...

The entire world is looking at India as the MRO playground of the future. India is on its
way to become the growth engine of the world. Come, be a part of the MRO- South Asia
Summit 2023!
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WHAT THE LEADERS SAY

Dr. Dinesh Keskar
Senior Vice President
Sales, Asia Pacific & India
Boeing Commercial Airplanes

This is a very well managed
event and the effort to
bring all the experts under
one roof in a 2-day seminar
with lot of key people is
highly appreciated. | was

Air Marshal J.K.Singh
AVSM, VSM,
Director General (Systems)
Indian Air Force

| feel greatly privileged to
be here. This summit in my
opinion is very well timed,
since we already have the
MRO in civil sector gaining

momentum. | guess this

S.K.Dash

Senior /P
Engineering & Maintenance
V/istara, TATA SIA Airlines LTD

The MRO industry in India
is not giving the picture
of stability or clear future
predictions. So if we
are looking at long term
stability in MRO, we have

very impressed with
Vandana Aggarwal's
speech. It is very important
as you cannot move the we achieve that, MRO
industry forward without industry will lack the skilled
the Government support. ,, ’, technicians.

kind of platform will serve
well to identify the areas
for similar impetus in
defence MRO.

to show our younger
generation that kind of
stability and future. Unless

Vandana Aggarwal (IES)
JN Burma Economic Advisor
Hon'ble Air Marshal IAF e’ Ministry of Civil Aviation

PVSM AVSM VSM (retd) \. Govt. of India

W Ashish Saraf

~ Vice-President ~ Shaji Karunakaran
Make in India Officer Chief Engineering Manager

\\ Airbus, India \\ Bluedart Aviation




Hon'able Air Marshal Laurie Alder
J.N Burma (retd) Head of Customer Services
PSVM AVSM VSM South Asia, Airbus Group

The aviation industry
is not as glamorous
as it used to be, and
it is our responsibility

to put the passion

One of the major
requirement for MRO
will be land, and in India
we have large number of
unused airfields which are

ideal for MRO. We have back in the industry. It
a platform, a runway for has to be a collective
test flights, the will, the responsibility to help
time and the resources. create awareness about

We could not have a better aviation industry.
time and place to share our

thoughts .
b e b

Ravi Menon
Executive Director
Airworks LTD

We need a goad,
robust MRO industry
in India, not just in the
civil space but also in

the defence space.

V V

Harpreet A De Singh
Executive Director

Chief of Flight Safety
\_ Air India

Rajkumar S. Pant
Aerospace Engineering

Department
\_IIT Bombay

H.R. Jagganath

CEO, Air India Engineering
N\ Services Limited

Subhranshu S. Das
V/ice President

Head of Aviation
\\ Frost & Sullivan




/AMOND PARTNER (EXCLUSIVE)

USD25 000

Logo and link of the Partner on MRO South Asia
website

Prime visibility of the Partner's name and logo during

the event
Recognition by MRO South Asia team during opening
and closing ceremony

Logo display during the event with the caption
"Exclusive Diamond Partner”

Speaking opportunity during the event
Six free conference passes
Cocktail reception hosted by ......

Networking lunch break (Exclusively for day 1) hosted
by....

Web Banner (Leader board) to be uploaded on MRO
South Asia website (from the day of the confirmation
till the end of event)

One full page Advertisement on conference guide

Logo on the conference banner/backdrop (at the

venue)

End-to-End publicity which includes a high powered

international media advertising campaign-Logo
placement on the website, press releases, emailers

and much more

Video interview with your management team during
the conference to be published on the MRO South Asia
You tube channel and MRO Business Today website

Social media promotions of our partnership on

LinkedIn, Facebook, twitter, Pinterest and many more..

One full page Advertisement in MRO Business Today

magazine

Website banner (Leader board) on MRO Business

Today website for a month
One or two page insert for the delegate kit

Press release announcing our partnership to our

international media partners

www.mrosouthasia.com/2023

PARTNERSHIP
OPPORTUNITIES

KATINUM PARTNER

USDZO 000

Logo and link of the Partner on MRO South Asia

website

Prime visibility of the Partner's name and logo during
the event

Recognition by MRO South Asia team during opening

and closing ceremony

Logo display during the event with the caption ”
Platinum Partner”

Speaking opportunity during the event
Four free conference passes

Networking lunch break (Exclusively for day 2) hosted
by....

Web Banner (square) uploaded on MRO South Asia
website (from the day of the confirmation till the end
of event)

One half page Advertisement on conference guide

Logo on the conference banner/backdrop (at the

venue)

End-to-End publicity which includes a high powered

international media advertising campaign-Logo
placement on the website, press releases, emailers

and much more

Video interview with your management team during
the conference to be published on the MRO South Asia
You tube channel and MRO Business Today website

Social media promotions of our partnership on
LinkedIn, Facebook, twitter, Pinterest and many more..

One half page Advertisement in MRO Business Today

magazine

Website banner (leaderboard) on MRO Business Today

website for 15 days.
One or two page insert for the delegate kit

Press release announcing our partnership to our

international media partners



/OLD PARTNER

USD15 000

Logo and link of the Partner on MRO South Asia
website

Prime visibility of the Partner's name and logo during
the event

Recognition by MRO South Asia team during opening
and closing ceremony

Logo display during the event with the caption “ Gold
Partner”

Speaking opportunity during the event

Three free conference passes

Networking coffee break (second break on Day 1)
hosted by....

Web Banner (square ) uploaded on MRO South Asia
website (from the day of the confirmation till the end

of event)

One quarter page Advertisement on conference guide
Logo on the conference banner/backdrop (at the
venue)

End-to-End publicity which includes a high powered
international media advertising campaign-Logo
placement on the website, press releases, emailers

and much more

Video interview with your management team during
the conference to be published on the MRO South Asia
You tube channel and MRO Business Today website

Social media promotions of our partnership on

LinkedIn, Facebook, twitter, Pinterest and many more..

One quarter page Advertisement in MRO Business

Today magazine

Website banner (square) on MRO Business Today

website for 15 days.
One or two page insert for the delegate kit

Press release announcing our partnership to our

international media partners
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/L\IER PARTNER

USD12 000

Logo and link of the Partner on MRO South Asia
website

» Prime visibility of the Partner's name and logo during

the event

» Recognition by MRO South Asia team during opening
and closing ceremony

» Logo display during the event with the caption “ Silver
Partner”

» Speaking opportunity during the event

» Two free conference passes

» Networking coffee break (first break on Day 2) hosted
by....

» Web Banner (square ) uploaded on MRO South Asia
website (from the day of the confirmation till the end
of event)

» One strip Advertisement on conference guide

» Logo on the conference banner/backdrop (at the
venue)

» End-to-End publicity which includes a high powered
international media advertising campaign-Logo
placement on the website, press releases, emailers
and much more

» Video interview with your management team during
the conference to be published on the MRO South Asia
You tube channel and MRO Business Today website

» Social media promotions of our partnership on
LinkedIn, Facebook, twitter, Pinterest and many more..

» One strip page Advertisement in MRO Business Today
magazine

» \Website banner (strip AD) on MRO Business Today
website for 15 days.

» One or two page insert for the delegate kit

» Press release announcing our partnership to our

international media partners

www.mrosouthasia.com/2023



PARTNERSHIP OPPORTUNITIES

C

/

OCKTAIL PARTNER
(Single Partner)

USD7 000

Logo and link of the Partner on MRO South Asia
website

Speaking opportunity during the event

Three free conference passes

Exclusive Cocktail Partner

Web Banner (square ) uploaded on MRO South Asia
website (from the day of the confirmation till the end
of event)

One full page Advertisement on conference guide
Logo on the conference banner/backdrop (at the
venue)

End-to-End publicity which includes a high powered
international media advertising campaign-Logo
placement on the website, press releases, emailers
and much more

Video interview with your management team during
the conference to be published on the MRO South Asia

You tube channel and MRO Business Today website

Social media promotions of our partnership on

LinkedIn, Facebook, twitter, Pinterest and many more.

Press release announcing our partnership to our

international media partners

www.mrosouthasia.com/2023

Logo and link of the Partner on MRO South Asia
website

Speaking opportunity during the event
Two free conference passes
Exclusive Lunch Partner

Web Banner (square ) uploaded on MRO South Asia
website (from the day of the confirmation till the end
of event)

One full page Advertisement on conference guide
Logo on the conference banner/backdrop (at the
venue)

End-to-End publicity which includes a high powered
international media advertising campaign-Logo
placement on the website, press releases, emailers

and much more

Social media promotions of our partnership on

LinkedIn, Facebook, twitter, Pinterest and many more.

Press release announcing our partnership to our

international media partners



Logo and link of the Partner on MRO South Asia
website

Speaking opportunity during the event

Two free conference passes

Networking break/coffee break partner

Web Banner (square) uploaded on MRO South Asia

website (from the day of the confirmation till the end

of event)

Logo on the conference banner/backdrop (at the

venue)

End-to-End publicity which includes a high powered
international media advertising campaign-Logo
placement on the website, press releases, emailers

and much more

Social media promotions of our partnership on

LinkedIn, Facebook, twitter, Pinterest and many more.

Press release announcing our partnership to our

international media partners
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Logo and link of the Partner on MRO South Asia
website

Speaking opportunity during the event
Three free conference passes
Exclusive Logo branding on conference guide

Web Banner (square) uploaded on MRO South Asia
website (from the day of the confirmation till the end

of event)
One full page Advertisement on conference guide

End-to-End publicity which includes a high powered
international media advertising campaign-Logo
placement on the website, press releases, emailers
and much more

Social media promotions of our partnership on
LinkedIn, Facebook, twitter, Pinterest and many more.

Press release announcing our partnership to our

international media partners

www.mrosouthasia.com/2023
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»

»

REGISTRATION DESK
PARTNER (Single Partner)

USD3,000

Logo and link of the Partner on MRO South Asia website
Speaking opportunity during the event

Two free conference passes

Exclusive branding (standee) at the registration desk

Web Banner (square) uploaded on MRO South Asia
website (from the day of the confirmation till the end

of event)

End-to-End publicity which includes a high powered

international media advertising campaign-Logo
placement on the website, press releases, emailers

and much more

Social media promotions of our partnership on
LinkedIn, Facebook, twitter, Pinterest and many more.

Press release announcing our partnership to our
international media partners

Logo and link of the Partner on MRO South Asia website
Two free conference passes

Logo branding on Conference Pens and Conference
Notebooks

Web Banner (square) uploaded on MRO South Asia
website (from the day of the confirmation till the end
of event)

End-to-End publicity which includes a high powered

international media advertising campaign-Logo
placement on the website, press releases, emailers

and much more

Social media promotions of our partnership on

LinkedIn, Facebook, twitter, Pinterest and many more.

Press release announcing our partnership to our

international media partners

»
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TABLE SPACE DISPLAY
(Multiple Partners)

USD4,000

6 x 2 x 2 ft (approx.) display space with dressed table
and chairs

Each company will receive one table, 2 chairs and
power access. The products must be displayed on
top of the table.

You can bring a maximum of 2 banners and the
banners must fit at the side of the table and be no

wider than the table itself (approx. 5 foot).
Exhibitionis not open to the public, only to conference
attendees.

Logo and link of the Partner on MRO South Asia website
Prime visibility of the Partner's name and logo during
the event

Recognition by MRO South Asia team during opening
and closing ceremony

Speaking opportunity during the event

Two complimentary conference pass

Web Banner (square) to be uploaded on MRO South
Asia website (from the day of the confirmation till the
end of event)

One full page Advertisement on conference guide

End-to-End publicity which includes a high powered

international media advertising campaign-Logo
placement on the website, press releases, emailers

and much more

Video interview with your management team during
the conference to be published on the MRO South Asia
You tube channel and MRO Business Today website

Social media promotions of our partnership on
LinkedIn, Facebook, twitter, Pinterest and many more..
One full page Advertisement in MRO Business Today
magazine

Website banner (square) on MRO Business Today

website for a month



BRANDING
OPPORTUNITY

/

DESIGNER LEATHER BAGS
(Single Partner)

USD8 000

Logo and link of the Partner on MRO South Asia website
Speaking opportunity during the event

Three free conference passes

Exclusive Logo branding on designer leather bags

Web Banner (square) uploaded on MRO South Asia
website (from the day of the confirmation till the
end of event)

One full page Advertisement on conference guide
End-to-End publicity which includes a high powered
international media advertising campaign-Logo

placement on the website, press releases, emailers and

much more

Social media promotions of our partnership on LinkedIn,
Facebook, twitter, Pinterest and many more.

Press release announcing our partnership to our

international media partners

Video interview with your management team during
the conference to be published on the MRO South Asia
You tube channel and MRO Business Today website

{'herospace &Defence

Logo and link of the Partner on MRO South Asia website

Speaking opportunity during the event
Two free conference passes
Exclusive Logo branding on Summit Lanyard

Web Banner (square) uploaded on MRO South Asia
website (from the day of the confirmation till the

end of event)

End-to-End publicity which includes a high powered
international media advertising campaign-Logo
placement on the website, press releases, emailers
and much more

Social media promotions of our partnership on

LinkedIn, Facebook, twitter, Pinterest and many more.

Press release announcing our partnership to our

international media partners

www.mrosouthasia.com/2023



Lighting of Lamp at MRO South Asia 2019 Summit, from right — Air Marshal /N Burma,
Air Marshal JK Singh, Vandana Aggarwal(Economic Advisor, MoCA ), Dr.Dinesh Keskar
(Sr V.P, Sales Asia-Pacific & India- Boeing ), R.K.Patra( Group Editor-in-chief, STAT Times )

Vops=r s -
Taj Mahal Hotel, Ne

: Y.
Dr. Dinesh Keskar, Senior /P - Sales, Asia-Pacific and
India, Boeing Commercial Services, felicitated with
Lifetime Achievement Award

<\ ‘ - ‘“’Q

Panel Discussion in progress, delegates listening in rapt attention

Make in India
MRGMz es [tHappen

Delegates deep in discussion
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From right - Air Marshal N Burma (Retd Air Officer-in-charge ' Administration,|AF),

Laurie Alder( VP, Customer Services, Airbus) Ravi S Menon (Exe Director, AirWorks India)

, Mr SK Ghormade ( Exe Director, Engg, Chief of Quality, AIESL) S.K.Dash ( Sr .P, Engg & Air Marshal JK Singh, AVSM, VSM, Director General
Maintenance, Vistara TATA SIA Airlines Ltd) Dr. S.K.Bansal( Asso V/.P, Engg, Indigo) (Systems) of Indian Air Force, IAF

From right — Arun Srinivasan (Pratt & Whitney), Tushar Pednekar( STS Aerospace), David lkeda
(STS Aerospace), Sharad Aggarwal(AIESL), Yashar Mojib (Cel Aerospace)

- - a
From right - Reji John, STAT Times, N. Sivasailam (IAS, Sp.Sec(Logistics) Min of Com) Erik
Goedhart (SVP, Global Head of Aerospace and Industrials Kuehne + Nagel, Keku Gazdar(
CEO, AAICLAS) Shailendra Seth (ChapmanFreeborn)
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DELEGATE REGISTRATION FORM

EARLY BIRD AFTER 1 DEC 2022

[ ] Delegate $975.00 $1200.00
*Add GST@18%

Only registered delegates can attend conference. Delegates registration fees include all MRO SOUTH ASIA
SUMMIT activities (Business sessions, Reception, Networking Coffee Breaks and Lunches, Delegate Kit).

Registration Fee Total US $

WIRE TRANSFER TO

Deutsche Bank, AG, Mumbai Branch (India)
Acnt. Name: STAT Media Pvt Ltd | Current A/C No.: 000009368830019 | Swift Code: DEUTINBBPBC | IFSC Code: DEUT0784BBY

ENCLOSED CHQ IN FAVOUR OF STAT Media Pvt. Ltd.
Chg. No. Date

Drawn on Bank

BY CREDIT CARD
Name on card Card Type VISA [ ] ]
Card Number Expiry Date

# Credit card payment will attract 3% extra as Bank charges

Full Name Title (Mr/ Ms/ Dr)

Designation Company

Mailing Address

City State Zip Code Country

Tel. Fax Email

*In case of cancellation requests must be sent in writing before 1st Dec 2022
*No refunds will be made for cancellation, however, substitute delegate is allowed.
*Registration cannot be processed without payment of the Conference Registration Fee Organised by

THE

STAT

TRADE TIMES

www.mrosouthasia.com/2023



PARTNERSHIP FORM

Date Place ‘
Company Name |
Full Name (of Contact Person):
Title (Mr/ Ms/ Dr): Designation
Mailing Address
City State
Zip Code Country Tel. Fax
Website E-mail
Brief Business Description (or attach) ‘
|
Signature Stamp
Partnership Type: Diamond Platinum Gold Silver Others
Other Partner (Please Specify)
Total booking cost: US $ Plus18% GST | 50% booking fee: US $
Balance
WIRE TRANSFER TO

Deutsche Bank, AG, Mumbai Branch (India)

Acnt. Name: STAT Media Pvt Ltd | Current A/C No.: 000009368830019 | Swift Code: DEUTINBBPBC | IFSC Code: DEUT0784BBY

ENCLOSED CHQ IN FAVOUR OF : STAT Media Pvt. Ltd.

Chg. No. Date Drawn on Bank

BY CREDIT CARD

Name on card Card Type E - -
Card Number Expiry Date

% Partnership confirmation will be made after receipt of payment.

* Credit card payment will attract 3% extra as Bank charges

Organised by

THE

STAT

TRADE TIMES

www.mrosouthasia.com/2023



A visit to the world heritage site
One of the seven wonders of
e the world..
* The Taj Mahal

Organised by

CONTACT

(+91 22) 27570550 / 5055
+91 7304237456

mrosouthasia@statmediagroup.com

www.mrosouthasia.com/2023



